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Enhancing Your Destination's
Sporting Events Playbook
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Sports Tourism

Sports Tourism is an integral part of local and national economies. Is there a focus

on Sports Tourism in your DMQO? Sports Commission? Department? Other?

BENEFITS
Economic Boost: Direct Revenue, Increased Tourism, Job Creation
Infrastructure Development: Improved Facilities, Transportation Upgrades

Community Engagement & Pride: Unified Community, Diversity & Inclusion
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Intros

CHELSEA CIPRIANI, VICE PRESIDENT, iDSS

e Tempest, iDSS, Sports Tourism Index
e College Athletic Recruiting Software
e Fmr. Division | Field Hockey National Champion &

College Coach
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Intros

TEMPEST
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e Tempest helpsinnovative
Destination Organizations grow
and positively impact their

communities with Web, CRM and

Digital marketing solutions
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Intros

The

Sports Tourism Index
A tool to help destinations
evaluate their position in the

sports tourism market

This is a free resource we can

use to help us Compete

TEMPEST ACQUIRES THE
SPORTS TOURISM INDEX™ k. tempest
FROM HUDDLE UP GROUP

HEWS FROVIDED BY SHARE THIS ARTICLE

Tempeat Interactive Media = ° . ° a o o
05 Sep. 2025, TT08 ET

The game changing strategic partnership between Tempest and Huddle Up Group will help destinations strategize,
secure and manage event leads im the multi-billien dollar sports tourism industry.

PHILADELPHLA, Sept. 5, 2023 [PRNewswire/ -- Tempest. a leading provider of web, CEM and digital marketing solutions
o thie destination marketing industry, has announced the acquisition of the Sports Tourism Index™ from sports
tourism consultancy, Huddle Up Groun.

“When we launched the iD55 integration with Scout, we were amazed by the enthusiasm and the exciting ideas for
future enhancerments that poured in from our mutbual clients.” stated Alex Heimann, CEQ of Tempest. “Sports have
aherays held a central place in the culture of Termpest, and considering the increasing significance of Sports Tourism to
our clients, it was a natural progression for us to collaborate cloger with Jon and his team.”
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Sports Tourism Index

HOW DOES YOUR DESTINATION RANK?

Destination strengths: Analyze the strengths of your

community as a host destination for sporting events

Opportunities for growth: Identify Areas of opportunity

as a sports tourism community

Competitive Analysis: Determine your Destination

standing relative to its competitive set

Platinum
Top 10%

Gold
Top 20%

Silver
Top 30%

Bronze

Top 40%



Dashboard

Sports Tourism Index Score

13.74

Facilities 12.74
Destination Stréngth 1.00
Grganizational Structure

Events
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e Provides destinations and event
organizers two way matchmakingvia a
platform driven by data and technology

o Searchablefacilities and events
based on criteria that meet the
destination’s unique needs to

identify precise matches

o Spend Calc helps destinations to
better understand the potential a
sports event has to financially

Impact its community
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Sports Tourism is Important

o Get In the Game

o Sign up for the Sports Tourism Index

Evaluate your destination as it
relates to sports tourism

Earn designations for 4
measurement areas: Facilities,
Destination Strength, Org
Structure, and Events

Find sports events that are a

match for your destination



Questions?”

Chelsea Cipriani
Vice President of Platforms at Tempest
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SportsTourismindex.com
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