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1 Islocation dataat risk?

? How muchis available?

3 How can | activate it?
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Do you have an iPhone?

1. Go to “Settings”

2. Goto ”Privacy & Security”

3. Goto “Location Services”

4. Scrollto the bottom & click ”System Services”

5. Go to ”Significant Locations”

6. Use Face ID / Touch ID to Authenticate

7. Under History, you’ll see a list of locationsyou visited...clickone...

8. You should see yourlocation history...

Settings
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You should see one of these images
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Location data can tell a power

story
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Attraction 1:
Starbucks - 15
people

Attraction 2:
Yankees Game - 54,000
people

Attraction 3:
Broadway Show - 300
people
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What's changed about this?



Apple released 2 updates to hinder the tracking of iPhones

RH=
22g
App Location Data IP Location Data
iOS 14.5 prevented the use of Apple’s device iOS 15 prevents the tracking of iphone
ID for retargeting their users across the web. location without explicit permission.
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But it really just meant we had to give permission for tracking...

( =)

o Allow “App" to
A PP Location Data track your activity across
other companies’ apps and
V(ebsites?
iOS 14.5 prevented the use of Apple's device Ot

ID for retargeting their users across the web.

Ask App Not to Track

Allow
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When apps ask for our permission, we likely say...

But here’s the thing...
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Go back into your settings and allow me to show you something...

1. Go to “Settings”

12:35 ¢4 . = @'

2. Go to”Privacy & Security”
< Settings Privacy & Security

Location Services On

Tracking

Question: What’s the difference between tracking and location services?
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Now go back to settings and click your picture...

1. Go to “Settings” (icLouD+ )
2. Clickyour picture / Apple ID (top) @, Private Relay Off
3. ClickiCloud %  Hide My Email

4. Look under “iCloud+” ) )
=% Custom Email Domain

5. Areyou even subscribed to iCloud+?

If not subscribed, no privacy features...
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1 Islocation data at risk?

? How muchis available?

3 How can | activate it?
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How did we get here?
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750 MILLION

Abundant
Location Data

oKey 300 MILLION

DOMESTIC U.S. ACTIVITIES /| MONTH

GLOBAL ACTIVITIES/ MONTH

Consumer
Trends &

Movement 58 M".LlON

DOMESTIC U.S. ACTIVITIES /| DAY

200+

AVG. DATA POINTS PERUSER/ DAY




1 Islocation data at risk?

? How muchis available?

3 Howcan| activate it?
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Internet tracking is like Rhino Tagging...
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Tagging allows you to track formerly private behaviors...

Track what
they eat

m« Mating Habits

Rhino is
tagged

- N O

Life Stages

Re-engage Them
at a Later Date
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Your devices are the Rhino, allowing us to track formerly private behaviors...
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Where can you activate this information?
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This is how ads follow you around the web...

women's N EWS Women's

®,
git\ winter coats winter coat
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“Jane” browses winter “Jane” sees your retargeting “Jane” returns to buy
coats on your site ad on other sites a coat on your site
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This allows you to do powerful marketing activations...

Great data will allow you to:

v

v

Re-target past visitors & lookalike target

Know who’s coming by origin & seasonality

Measure how your ads relate o business outcomes

Report on results with confidence o stakeholders

Wisely re-invest funds to drive revenue
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Attribution in action...
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What content drove visitation?
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VISIT BALTIMORE EXAMPLE



Visitors to|[Horseshoe Casino|Baltimore
Date: January 01, 2022 to December 31, 2022

Visits Breakdown
Total Visits

Baltimore-Columbia-Towson - 81.4%

Domestic . 18.4%

International | 0.2%

Visitor Breakdown
Unique Visitors

Baltimore-Columbia-Towson - 67.0%
Domestic - 33.6%

International | 0.2%

41.7%

of out-of-town visitors to Horseshoe Casino
Baltimore had no prior visits to Baltimore in
previous 12 months

78.6%

of out-of-town visitors to Horseshoe Casino
Baltimore stayed overnight

Top Cross-Visited Points of Interest

swi airport || - -
Fells Point _ 27.2%
Canton _ 21.6%
pigtown |GG 177>
Hampden _ 16.6%
Little 1taly [ 25>
Mt. Washington & Delta Hotels _ 12.7%
maT Bank Stadium [N 114>
Harbor East - 9.7%
Pennsylvania Avenue Main Street - 8.5%
Hamilton-Lauraville Main Street - 6.5%
Oriole Park at Camden Yards - 4.4%
Highlandtown Main Street - 3.7%
Morgan State University - 3.4%

Sample Size: 10,732 Source: Near, United States Census Bureau

]l

Estimated Based on Origin (Domestic only)

Top Origin Market by MSA

Unique Visitors, Excluding Baltimore-Columbia-Towson, MD

Washington-Arlington-Alexandria, DC-VA.. || INBGNEE 44.0%

Philadelphia-Camden-Wilmington, PA-NJ-.. . 5.0%
New York-Newark-Jersey City, NY-NJ-PA . 4.8%
Richmond, vA [} 3.2%
17%

York-Hanover, PA ] 3.1% -
o
Virginia Beach-Norfolk-Newport News, V.. ] 2.8% I I

Household Income (in USD)
Median: $87.9K

22%

16% 17%
I 13%

$75K - $100K - $150K+

Salisbury, MD-DE [] 2.3%
Hagerstown-Martinsburg, MD-WV | 1.6%
Atlanta-Sandy Springs-Roswell, GA | 1.4%

Harrisburg-Carlisle, PA | 1.3% <$25K  $25K -  $50K -
Charlotte-Concord-Gastonia, NC-SC | 1.1% $49K $74K $99K  $149K
_ Age
Origin Heat Map
Excluding Baltimore-Columbia-Towson, MD 24%
15%

14%  14%

12% 12%
I I I

<i8Y 19Y- 25Y- 35Y- 45Y- 55Y- 65Y+
24y 34Y 44y 54Y 64Y

Race
52%
I ]
7% 7%
3%
== e T
White Asian Black 2+ Races Other

SYMPHONY TOURISM ECONOMICS



Thank You!

Zeek Coleman
Vice 'President, Americas e’;‘i}i\ TOURISM
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