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Goal: 

Understand how the tourism 

industry can leverage 

conversational marketing and 

generative AI
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Definitions



Our First Design for a Network of AI People
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Est. 2016
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Meet Satisfi Labs

Strategic Investment Over 450 Clients

Sports
250+ 

Entertainment
150+ 

Tourism
50+ 



6



7

https://www.youtube.com/watch?v=6feg5hyCV5Y
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https://chat.openai.com/chat
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Where Tech and Marketing Converge
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Digital Disruption Timeline

2004 2006 2010 2011 2016 2022
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Adoption is Accelerating
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AI Adoption is Everywhere
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Generative AI for Tourism
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Content Generation

AI Generated Blogs AI Generated Artwork
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Intelligent Booking
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AI-powered Chat Experiences
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Conversations Are More Informative with Gen AI

Context LLMIntent mapped response
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Context NLP Context LLM

Conversations Are More Relevant with Gen AI
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Conversations Are More Relevant with Gen AI

Specific Personalized
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Answer From Multiple Data Sources with Gen AI

Feeds
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Answer From Multiple Data Sources with Gen AI

Website Data
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Contextual Insights
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We Have the Answers.
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Learnings: Promote

VS.
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Learnings: Contain

VS.
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Learnings: Tame

VS.
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Learnings: XX

VS.
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• Answers that are generated by LLM 
model using website and 
documented source data.

• Website scraped data is pulled into 
the dashboard on a predetermined 
basis.

• Each response is pre-moderated for 
offensive language and 
hallucinations.

Generated Answers

Source data: website page

Generated answer
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• Answers that are written in advance 
and surface to the user exactly as 
written.

• Pre-written answers take precedence 
over generated responses, ensuring 
that when highly specific information 
is required, the pre-written response 
will always override the generated 
one.

Prewritten Answers

Prewritten answers 
are managed by the 
Context Response 

System



36

• Enrichments are actionable items 
that can be added to the text 
response, such as buttons, images, 
videos, and quick replies. 

• Enrichment can be added to any 
prewritten answer.

• Generated responses can include 
limited automated enrichment.

Enriched Answers

Images or videos

Buttons

Quick replies
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Transactional answers are 
conversation flows that result in:

• A purchase in chat (via 
integration)

• Escalation to a live agent to 
complete

• Guiding users to purchase 
decision from other question

Contextual LLM Response System Handles Transactional Answers

▪ Channel metrics

▪ Unique User Volume

▪ AI Assistant Volume

Transact tickets in chat with 
integrations

Escalate high value questions 
to a live agent

Drive non-rev questions to 
revenue quick reply
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