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The inspiration.

How we (Tempest) got here.
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The Usual Suspects

Lodging, Restaurants, Livery,
Auto Leasing, Attractions,
Venues

Public Sector
National, State/Province, Local
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Community Benefit Funding Model*

Public Sector

The Unusual
Suspects

Partnership
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The Unusual Suspects

Employers, Property Owners/
Managers/Sellers, Airports,
Hospitals, Colleges &
Universities

Partnerships & Alliances

Events, Royalties, Co-Ops,
Services, Sponsorships,
Membership
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Destination organizations
are not merely optional
but ESSENTIAL.
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WHAT IS A DESTINATION ORGANIZATION?

There is still a general lack of
community/public awareness of
what a destination organization is.
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But we have an opportunity...
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HOW CAN WE RAISE AWARENESS?

Destinations International and
Tempest are collaborating on a new
advocacy initiative...
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The world needs to know the role
destination promotion plays in
community growth.
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How can we make this
happen?
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How can we make this happen?
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How can we make this happen?

Or...
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We are better together.

Combine the efforts and ideas of
our best industry professionals with
modern technology to market and
promote the movement.
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The Destination Effect™

A MOVEMENT anchored by a modern website and growth strategy that
transcends traditional tourism marketing efforts and taps into the core
essence of powerful community building and sustainable growth.
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TOOLS FOR THE INITIATIVE

The Destination Effect
Brand and Identity

A professional and identifiable mark to
represent the movement.
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THE
DESTINATION
EFFECT

thedestinationeffect.com
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TOOLS FOR THE INITIATIVE

The Destination Effect
Website

A centralized hub for the important content
and tools of destination marketing awareness
and promotion.
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TOOLS FOR THE INITIATIVE

The Destination Effect
Website

Ongoing web marketing strategy inspired by
real life success stories.
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TOOLS FOR THE INITIATIVE

The Destination Effect
Social

#THEDESTINATIONEFFECT
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TOOLS FOR THE INITIATIVE

The Destination Effect
Website

Create your own “Destination Effect”
statement/report and more.
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CONNECT WITH TEMPEST

&

i*h'.
) DESTINATIONS ¥ tempest

Q"?: INTERMNATIOMNAL



Be the first to join the movement!

THE
DESTINATION
EFFECT

join@thedestinationeffect.com
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