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Advancing the Destination Promotion 
Indicator



Catch Up and 
Wrap Up

Our Industry 
Brief

Our Next 
Collaboration

For Today



Catch Up: Concept



o Bring together 30 new minds and 
veterans to address the three 
questions via The Foundation 
Challenge

o Bring to Industry Events

o Refine | Define | Release

Catch Up: Collection



Catch Up: Refine

* Results from the audience to the question: “what are some suggested indicators your community 

should care about the work you do?”



These community indicators must be 
understood and accepted by the 
community, be reliable and valid, and 
need to answer three questions:

1. What does a destination organization 
do? 

2. How well did the destination 
organization do it? 

3. Are the residents of the community 
better off?

Catch Up: Define



Wrap Up: Release

Today, we release our 
industry brief of our findings.

Available now on our 
Website.



Industry Brief: Index

We must present our work across two 
areas: logic and emotions or left 
brain/right brain.

Left: sequencing, linear, math, logic

Right: intuition, rhythm, arts, emotions



Left/Logic Indicators

o Economic Development (tax 
revenue, employment rate, 
jobs created)

o Talent Acquisition (new 
residents, school enrollment)

o Quality of Place (new 
businesses licenses, new 
home sales, types of vew
businesses)



Right/Emotion Indicators

o Sentiment (resident, visitor, 
business)

o Perception (safety and 
security, sense of belonging 
to local community)

o Quality of Life (prosperity, 
environmental, accessibility) 



Industry Brief: Stop, Collaborate and Listen!

*D.P.C.I, Destination Promotion Community Index
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